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LISTENING 
BEST ! 


Top Station .. . Top Staff . . . 

Top Programs . . . Top Audience 
WAR A . . . provides full-time 
service to the rich industrial 
areas of Southeastern 
Massachusetts and Rhode Island 
from the 1320 spot with 
1000 full watts of power. 
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1320 ON YOUR DIAL 

and on your telephone 


Serving the Attleboros and vicinity 
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Charlie Mahan . . . Charlie is the genial host to happy homemakers on the 
“Party Line” from nine ’til noon. Listeners look to the “Party Line” for 
help whenever they have a problem. Charlie may not know all the answers, 
but loyal listeners phone in the solutions. Charlie also doubles as eary morn¬ 
ing news editor, with loads of local news. 



Wally Cryan . . . Wally is the “Country Gentleman”, proprietor of the 
"Country Store”, WARA’s classified ad program and is also featured in the 
“What’s Old” show each afternoon. Wally is rated as one of the leading 
sportscasters in the commonwealth and has loads of ardent fans when he 
broadcasts the play-by-play at a sports event. 






Stan Morgan . . . Stan is the boy with the cheery voice that starts the day 
with a smile ... on the faces of all the listeners to his “Rise N’ Shine” 
program. He rides to work with all the folks from all around . . . and keeps 
them tuned to 1320. Stan’s “Coffee Club” supplies the coffee-break that 
listeners need from 8:30 to 9:00 every morning. 
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“Rise n’ Shine” is designed to start the day off right for 15,000 workers and 
their families, whose skills, primarily in the jewelry field, produce the highest 
wages in Bristol county. Bright music mixed with half-hourly newscasts, filled 
with news of local happenings, keep dials set to 1320 in home and car. 
“Morning News Round-up,” 30 minutes with the latest news from around the 
world, around the nation and around the corner, featuring broadcasts from 
suburban studios in adjacent communities, plus news from WARA’s well staffed 
newsroom. 

“Coffee Club” Homemakers sit back to relax after their hectic early morning 
rush to enjoy their “Second-Cup of Coffee” with music by Stan Morgan. 

"The Party Line” solves homemaker’s problems, submitted by phone calls from 
listeners and solutions phoned in by others on the “Party Line”. Club notices, 
births, anniversaries and birthdays keep host Charlie Mahan, glued to the 
party line. 

“Noon News Round-up” similar to the Morning News Round-up, plus a direct 
report from WARA’s Weather Window in the heart of Attleboro’s business 
district. $5,000 worth of weather instruments provide listeners with accurate 
“home town” weather forecasts. 

“Musical Album" is designed for “in plant” listening during lunch hours. 
WARA’s programs are fed throughout most plants all day. 

“The Country Store” WARA’s classified ad program draws top listening as the 
“Country Gentleman” offers to buy, sell or swap on behalf of listeners who 
pay one dollar for a week’s advertising. (Commercial sponsors not accepted at 
these rates) 

“The What’s Old” show provides two hours of familiar music of the past and 
brings back pleasant memories to the “older set”. 

“Car Parade". The workers who rode with WARA in the early morning begin 
their “journey home” tuned to WARA’s “Car Parade”, featuring relaxing music 
and frequent up to the minute newscasts. 

“Nightly News Round-Up" has a format like the two previous round-ups, but 
this time sports take over the feature spot. 

“The Supper Club" sets the stage for featured bands against a background of 
the “supper crowd”. 

“Easy Listening”, the spotlight falls on music for easy listening created to pro¬ 
vide a background for relaxing at the end of a busy day. 

“What’s New” presents “bands with a beat” with the newest hits and those “on 
their way”. 

WARA says “good night” except when events warrant more time for sports 
broadcasts or whenever WARA can be of service to the people it serves. 




